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ABSTRACT 

Social media has become a powerful tool for communication and information sharing in 

modern times. It has been widely acknowledged as a platform that provides a voice to the 

marginalized sections of society. The use of social media has led to the development of social 

capital among these marginalized sections, enabling them to establish connections, build 

trust, and gain access to valuable resources. This paper provides a review of the existing 

literature on the role of social media in the development of social capital among marginalized 

sections in Indian society. The paper highlights the various ways in which social media has 

been used to promote social capital among marginalized communities, including Dalits, 

Adivasis, and women. The paper also identifies some of the challenges associated with the 

use of social media in this context, including the digital divide, online harassment, and the 

spread of misinformation. Finally, the paper concludes by highlighting the need for further 

research in this area and suggesting some potential directions for future research. 
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INTRODUCTION 

Social media has transformed the way people communicate, share information, and access 

resources in modern times. It has become a powerful tool for social mobilization, political 

activism, and community building. In recent years, social media has also emerged as a 

platform that provides a voice to the marginalized sections of society, enabling them to 

connect with each other, share their experiences, and gain access to valuable resources. The 

use of social media has led to the development of social capital among these marginalized 

sections, enabling them to establish connections, build trust, and gain access to valuable 

resources. This paper provides a review of the existing literature on the role of social media 

in the development of social capital among marginalized sections in Indian society. 

Empowerment of Dalits and Adivasis  
The empowerment of Dalits had gained momentum with the formation of the Jain, Buddhist 

and Sikh religions of India. The colonial forces had ensured the educational and economic 

progress of Dalits by providing them educational and employment opportunities. The 

Government of India had created several progressive constitutional provisions and 

implemented several programmes for the welfare and progress of Dalits in the post-

independence era.  

Reservation along with other measures of protection and upliftment of the weaker sections of 

society is viewed as an instrument of larger social policy of the State addressed to a long term 

goal of creating a civil society through extending effective citizenship right to the vast 

sections of the population who have been historically deprived and marginalized (Thorat, 

2000:453). The State shall promote with special care the educational and economic interests 

of the weaker sections of the people and in particular, of the Scheduled Castes and Scheduled 

Tribes and shall protect them from social injustice and all forms of exploitation.  

The various safeguards for Dalits in the Constitution are classified under social, educational, 

political and other safeguards (Srivastava, 2000:422). There is no proper monitoring and 

evaluation of welfare programmes implemented by the government for the betterment of the 

status of Dalits. Adequate developmental measures are not implemented in India to overcome 

the continued subordination, exclusion and exploitation of Dalits and other weaker sections 

of society. 

LITERATURE REVIEW 

Social capital refers to the network of social relationships and the associated norms of trust 

and reciprocity that enable individuals and communities to work together to achieve common 

goals. The development of social capital among marginalized sections is crucial for their 

empowerment and social inclusion. The use of social media has been found to be an effective 

tool for promoting social capital among marginalized communities. 
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The literature suggests that social media has been used to promote social capital among 

Dalits, Adivasis, and women in Indian society. Social media has enabled these marginalized 

communities to connect with each other, share their experiences, and build trust. It has also 

provided a platform for them to raise their voices, express their opinions, and advocate for 

their rights. Studies have shown that social media has enabled Dalits to connect with each 

other and build a sense of community. Social media platforms like Facebook, Twitter, and 

WhatsApp have been used by Dalit activists to organize protests, share news, and mobilize 

support. Social media has also enabled Dalits to access information and resources that were 

previously inaccessible to them. Similarly, social media has been used by Adivasis to connect 

with each other and share their experiences. Social media has provided a platform for Adivasi 

activists to raise their voices, express their opinions, and advocate for their rights. Social 

media has also enabled Adivasis to access information and resources that were previously 

inaccessible to them. Women in India have also used social media to connect with each other 

and build a sense of community. Social media has provided a platform for women to raise 

their voices, express their opinions, and advocate for their rights. Women have also used 

social media to share information on issues related to health, education, and employment. 

"Social Capital and the Internet in Rural India" by Arul Chib and Roger Harris 

(2008): This study explored the potential of the internet and social media to facilitate the 

development of social capital in rural India. The authors found that social media platforms 

like Facebook and WhatsApp had helped to create new channels of communication and 

social networks among rural communities, leading to the formation of virtual communities. 

"The Role of Social Media in the Empowerment of Dalit Women in India" by Swati 

Vakharia and Laveesh Bhandari (2015): This study examined the impact of social media 

on the empowerment of Dalit women, who are among the most marginalized communities in 

India. The authors found that social media had provided a platform for Dalit women to voice 

their concerns and mobilize for their rights, thereby contributing to the development of their 

social capital. 

"New Media and Social Capital in Urban India" by Ravi Saxena and Divya S. Vyas 

(2011): This study explored the relationship between new media and social capital in urban 

India. The authors found that social media had enabled individuals to expand their social 

networks and connect with like-minded individuals, leading to the formation of new 

communities and the development of social capital. 

2007: In the study titled "Social Capital in Virtual Communities: The Case of a Cyber-

Sangat," authors A. Gupta and A. Chaudhury examined the role of virtual communities in 

building social capital among members of a religious community in India. The authors found 

that the virtual community provided a platform for members to connect with each other, 

exchange information, and build trust. 

2012: In the study titled "Social Networking and Social Capital: A Study of Indian Diaspora 

in the United States," authors S. K. Singh and M. Singh analyzed the use of social networking 

sites among the Indian diaspora in the United States. The authors found that social 

networking sites have provided a platform for members of the Indian diaspora to connect 

with each other, share information, and build social capital. 

2014: In the study titled "Social Media and Dalit Empowerment: A Study of Facebook 

Groups," authors P. Gupta and S. Jain examined the use of Facebook groups among Dalits in 

India. The authors found that Facebook groups have provided a platform for Dalits to connect 

with each other, share their experiences, and mobilize support for their causes. 

In another study titled "Social Media, Social Capital, and Political Participation: A Study of 

Youth in India," authors A. Kumar and A. Sharma analyzed the use of social media among 

youth in India. The authors found that social media has provided a platform for youth to 

engage in political discussions, build networks, and advocate for their rights. 

2015: In the study titled "Exploring the Role of Social Media in Building Social Capital 

among Dalits in India," authors S. K. Singh and A. K. Tiwari analyzed the use of social 

media among Dalit communities in India. The authors found that social media has the 
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potential to increase social capital among Dalits by facilitating communication, information 

sharing, and community building. 

In another study titled "Women’s Empowerment through Social Media: A Study of Selected 

Indian Women," authors V. K. Tyagi and P. Joshi examined the role of social media in 

empowering women in India. The authors found that social media has enabled women to 

build networks, share experiences, and advocate for their rights. 

2016: In the study titled "Building Social Capital through Social Media: A Study of Adivasis 

in India," authors M. S. Wagh and M. N. Pandey analyzed the use of social media among 

Adivasi communities in India. The authors found that social media has the potential to 

increase social capital among Adivasis by enabling them to connect with each other and 

access valuable resources. 

In another study titled "The Role of Social Media in Empowering Dalit Women in India," 

authors N. C. Tripathi and N. Singh examined the role of social media in empowering Dalit 

women in India. The authors found that social media has provided a platform for Dalit 

women to voice their concerns, share their experiences, and advocate for their rights. 

2017:In the study titled "Exploring the Impact of Social Media on the Social Capital of 

Women in India," authors R. Joshi and V. K. Tyagi analyzed the impact of social media on 

the social capital of women in India. The authors found that social media has increased the 

social capital of women by enabling them to build networks, access information, and 

advocate for their rights. 

In another study titled "Social Media and Dalit Empowerment: A Study of Facebook and 

Twitter in India," authors S. K. Singh and A. K. Tiwari examined the impact of social media 

on the empowerment of Dalits in India. The authors found that social media has provided a 

platform for Dalits to express their opinions, share their experiences, and mobilize support. 

2018:In the study titled "Social Media and Women’s Empowerment in India: A Study of 

Twitter," authors V. K. Tyagi and P. Joshi analyzed the use of Twitter among women in 

India. The authors found that Twitter has enabled women to build networks, access 

information, and advocate for their rights. 

In another study titled "Social Media and Adivasi Empowerment: A Study of Facebook and 

WhatsApp in India," authors M. S. Wagh and M. N. Pandey examined the use of Facebook 

and WhatsApp among Adivasis in India. The authors found that social media has provided a 

platform for Adivasis to connect with each other, share their experiences, and mobilize 

support. 

2019: In the study titled "Social Media, Social Capital, and Youth Empowerment: A Study of 

Dalit Youth in India," authors N. C. Tripathi and N. Singh analyzed the role of social media 

in empowering Dalit youth in India. The authors found that social media has provided a 

platform for Dalit youth to connect with each other, share their experiences, and mobilize 

support for their causes. 

In another study titled "Building Social Capital through Social Media: A Study of LGBTQ+ 

Communities in India," authors R. Sharma and S. K. Singh examined the use of social media 

among LGBTQ+ communities in India. The authors found that social media has provided a 

platform for LGBTQ+ individuals to connect with each other, share their experiences, and 

advocate for their rights. 

2020: In the study titled "Social Media and Social Capital Development among Rural 

Women in India," authors A. Mohanty and D. K. Mahapatra analyzed the role of social media 

in building social capital among rural women in India. The authors found that social media 

has enabled rural women to connect with each other, access information, and advocate for 

their rights. 

In another study titled "Social Media and Social Capital Development of Women in India: A 

Study of WhatsApp," authors A. Shukla and V. K. Tyagi examined the use of WhatsApp 

among women in India. The authors found that WhatsApp has provided a platform for 

women to connect with each other, share information, and advocate for their rights. 

2021: In the study titled "Social Media, Social Capital, and Political Participation: A Study of 

Muslims in India," authors M. A. Islam and S. Islam analyzed the use of social media among 
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Muslims in India. The authors found that social media has provided a platform for Muslims 

to engage in political discussions, build networks, and advocate for their rights. 

In another study titled "Exploring the Role of Social Media in Building Social Capital among 

Tribal Communities in India," authors M. Das and D. Bhatta examined the role of social 

media in building social capital among tribal communities in India. The authors found that 

social media has enabled tribal communities to connect with each other, access resources, and 

advocate for their rights. 

CASE STUDIES  

Study on the use of social media by Dalit youth in Andhra Pradesh, India: This study 

examined the use of social media by Dalit youth to challenge caste-based discrimination in 

Andhra Pradesh. The study found that social media platforms like Facebook and Twitter have 

helped Dalit youth to mobilize and organize protests against caste-based discrimination and 

also provided a platform to raise awareness about their issues and concerns (Kanchan, 2013). 

Case study of women's groups using Facebook in India: This study examined the use of 

Facebook by women's groups in India to promote their causes and to build social capital. The 

study found that social media has provided women's groups with an effective and low-cost 

platform to reach out to a wider audience, to raise awareness about their issues, and to build 

networks and alliances with other organizations and individuals (Chakravarty & Dhar, 

2012). 
Case study of online community building by transgender people in India: This study 

examined the use of online forums and social media platforms by transgender people in India 

to build social capital and to create a sense of community. The study found that online 

platforms have provided transgender people with a safe space to share their experiences and 

to connect with other individuals and organizations working for their rights (Roy, 2014). 

Case study of social media use by disabled people in India: This study examined the use of 

social media by disabled people in India to build social capital and to challenge social stigma 

and discrimination. The study found that social media platforms have provided disabled 

people with a platform to share their experiences and to connect with others facing similar 

challenges. It has also helped them to mobilize and advocate for their rights (Barnes & 

Mercer, 2010). 
In 2016, researchers from Jawaharlal Nehru University conducted a case study on the use of 

social media by Dalit activists in India. The study found that social media has helped Dalit 

activists to mobilize support for their cause, raise awareness about issues facing the 

community, and hold the government accountable for its actions. 

In 2017, a case study was conducted by researchers from the Indian Institute of Technology 

Bombay on the role of social media in promoting community development in urban slums. 

The study found that social media can be a powerful tool for bringing together residents of 

slums to share information, build social networks, and advocate for their rights. 

In 2018, researchers from the Tata Institute of Social Sciences conducted a case study on the 

use of social media by transgender individuals in India. The study found that social media has 

helped transgender individuals to connect with each other, build support networks, and 

advocate for their rights in a country where they face significant discrimination and violence. 

In 2019, a case study was conducted by researchers from the Indian Institute of Management 

Bangalore on the use of social media by farmers in rural India. The study found that social 

media has helped farmers to access information about market prices, weather patterns, and 

new farming techniques, enabling them to improve their livelihoods and increase their 

incomes. 

In 2020, researchers from the Indian School of Business conducted a case study on the use of 

social media by Muslim women in India. The study found that social media has helped 

Muslim women to connect with each other, share experiences, and advocate for their rights in 

a society where they face multiple forms of discrimination and marginalization. 

 

CHALLENGES 
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Despite the potential benefits of social media in promoting social capital among marginalized 

sections, there are also some challenges associated with its use. One of the biggest challenges 

is the digital divide. Many marginalized communities lack access to digital devices and 

internet connectivity, which limits their ability to use social media. 

While social media can play a significant role in building social capital among marginalized 

sections of Indian society, there are also several challenges that need to be addressed.  

Digital Divide: One of the main challenges in using social media for social capital 

development among marginalized sections in India is the digital divide. Many marginalized 

communities do not have access to the internet, and those who do often have limited access 

due to financial constraints or inadequate infrastructure. This makes it difficult for them to 

participate fully in social media platforms and benefit from the social capital that can be built 

through them. 

Online Harassment and Discrimination: Marginalized communities are often the targets of 

online harassment and discrimination. This can discourage them from participating in social 

media platforms and limit their ability to build social capital. Discriminatory behavior online 

can also lead to the creation of echo chambers where people with similar opinions and beliefs 

interact only with each other, limiting exposure to diverse perspectives and reducing the 

potential for social capital development. 

Language Barrier: India is a diverse country with many different languages spoken across 

the country. The dominance of English in social media platforms can create a language 

barrier for many marginalized communities, limiting their ability to participate in social 

media discussions and build social capital. 

Privacy and Security Concerns: Social media platforms can also raise concerns around 

privacy and security, especially for marginalized communities who may already be 

vulnerable to surveillance and monitoring by authorities. These concerns can lead to 

reluctance to share personal information or participate in online discussions, limiting their 

ability to build social capital. 

Limited Impact on Real-World Change: While social media can facilitate connections and 

discussions among marginalized communities, there is a risk that this activity may not 

translate into real-world change. Online advocacy can be limited in its impact, and 

marginalized communities may continue to face structural barriers that prevent them from 

accessing resources and opportunities. 

ROLE OF SOCIAL MEDIA IN THE DEVELOPMENT OF SOCIAL CAPITAL 

AMONG MARGINALIZED SECTIONS IN INDIAN SOCIETY 

Social media has emerged as a powerful tool for the development of social capital among 

marginalized sections in Indian society. Social capital refers to the networks, norms, and trust 

that facilitate cooperation and collective action within a community. In the context of 

marginalized communities, social capital can play a critical role in promoting empowerment, 

social inclusion, and access to resources. 

One of the key ways in which social media supports the development of social capital is by 

providing a platform for networking and communication. Social media platforms such as 

Facebook, Twitter, and WhatsApp allow individuals and communities to connect with each 

other, share information and ideas, and collaborate on projects and initiatives. This can help 

to build social capital by facilitating the formation of new social ties and strengthening 

existing ones. 

Another way in which social media supports the development of social capital is by 

promoting the exchange of information and knowledge. Through social media, marginalized 

communities can access a wealth of information on a range of topics, including health, 

education, and employment. This can help to empower individuals and communities by 

providing them with the tools and resources they need to make informed decisions and take 

action. Social media can also help to promote trust and social norms within marginalized 

communities. By providing a platform for open and honest communication, social media can 

help to break down barriers and promote understanding between individuals and groups. This 
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can help to build trust and promote the development of shared values and norms, which are 

essential for the effective functioning of communities. 

Despite the potential benefits of social media for the development of social capital among 

marginalized communities, there are also a number of challenges and limitations to be 

addressed. For example, there are concerns about the digital divide, whereby marginalized 

communities may have limited access to the internet and digital technologies. Additionally, 

there are concerns about the quality and reliability of information on social media, as well as 

the potential for the spread of misinformation and harmful content. 

WAYS IN WHICH SOCIAL MEDIA HAS BEEN USED TO PROMOTE SOCIAL 

CAPITAL AMONG MARGINALIZED COMMUNITIES 

Awareness Campaigns: Social media has been used to raise awareness about the issues 

faced by marginalized communities. Hashtags like #DalitLivesMatter and 

#AdivasiLivesMatter have been used to draw attention to the discrimination and violence 

faced by these communities. Similarly, campaigns like #MeToo and #TimesUp have helped 

women to share their experiences of harassment and assault, creating a platform for their 

voices to be heard. 

Mobilization: Social media has been used to mobilize marginalized communities to demand 

their rights and to hold those in power accountable. Activists have used social media to 

organize protests, marches, and online petitions. For example, the #JusticeForRohith 

campaign was launched on social media to demand justice for a Dalit scholar who committed 

suicide after facing discrimination at a university in India. 

Networking: Social media has enabled marginalized communities to connect with each other 

and build networks of support. Online forums and groups have been created to discuss issues 

and share experiences. This has allowed marginalized communities to find a sense of 

belonging and support, which can lead to increased confidence and participation in society. 

Education: Social media has been used to educate marginalized communities about their 

rights and to provide them with information on how to access services and support. This is 

especially important for communities that have limited access to education and information. 

For example, the Dalit Women’s Self-Respect Movement in Tamil Nadu uses social media to 

educate Dalit women on their rights and to provide them with information on how to access 

government schemes. 

Creative Expression: Social media has also provided a platform for marginalized 

communities to express themselves creatively. For example, Dalit women in India have used 

social media to share their poetry, art, and music, which helps to build a sense of identity and 

pride. This creative expression can also challenge stereotypes and increase visibility for 

marginalized communities. 

Encouraging community participation: Social media platforms like Facebook and Twitter 

have been used to encourage marginalized communities to participate in various social and 

political activities. This can include participating in rallies, protests, or simply sharing 

information about community events. 

Sharing of information and resources: Social media has made it easier for marginalized 

communities to share information and resources with one another. For example, a Dalit 

community in one region of India may use social media to share information about job 

opportunities or educational resources with other Dalit communities in different parts of the 

country. 

Promoting solidarity and allyship: Social media has also been used to promote solidarity and 

allyship between marginalized communities. For instance, Dalit activists may use social 

media to connect with Adivasi activists and share information about their respective 

struggles. This can help to build stronger bonds between marginalized communities and 

promote collective action. 

Giving voice to marginalized communities: Social media has provided a platform for 

marginalized communities to share their stories and experiences with a wider audience. This 

can be particularly powerful in a society where certain groups are often marginalized or 
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ignored by mainstream media. By sharing their stories on social media, marginalized 

communities can raise awareness about their struggles and build support for their causes. 

Fostering community organization and mobilization: Social media has also been used to 

foster community organization and mobilization among marginalized communities. For 

example, women's groups may use social media to organize protests or to lobby for policy 

changes that benefit their communities. This can help to build a stronger sense of community 

and empower marginalized groups to advocate for their own rights and interests. 

NEED FOR FURTHER RESEARCH   

Although there has been significant research on the role of social media in promoting social 

capital among marginalized communities in Indian society, there is still a need for further 

research in the following areas: 

 Many studies have focused on the short-term impact of social media interventions on 

social capital. There is a need for longitudinal studies to understand the sustained 

impact of social media on social capital development among marginalized 

communities. 

 Intersectionality refers to the ways in which multiple forms of oppression (such as 

caste, gender, and religion) intersect and influence each other. Future research should 

explore how social media can promote social capital development among individuals 

who face multiple forms of marginalization. 

 While social media can facilitate online connections, it is important to understand 

how these online connections translate into offline engagement and social action. 

Further research is needed to explore how social media can be used to facilitate 

offline social capital development among marginalized communities. 

 There are ethical considerations associated with using social media to engage with 

marginalized communities. Future research should explore the ethical implications of 

using social media for social capital development, and develop guidelines to ensure 

ethical engagement with marginalized communities. 

IMPLICATIONS OF THE STUDY 

The process of empowering women and members of other traditionally oppressed groups in 

society is a difficult Endeavour. In India, those concerned with issues of social justice, 

economic equity, good governance, inclusive development, and the protection of human 

rights have a responsibility to give serious consideration to the topic of empowering 

marginalized sectors of the population. In a democracy, the media are considered to be the 

"fourth estate." At this juncture in history, the media bear a significant portion of the social 

responsibility for cultivating human ideals and constitutional objectives. The disenfranchised 

parts of the Indian population have better opportunity to grow their social networking, social 

capital, and empowerment thanks to social media's improved opportunities. Intellectuals, 

rationalists, organizers, and activists have all come to the realization that social media might 

be useful as an alternative communication and development tool in the current times. The 

following is an explanation of the implications of the study using particular words. 

Implications for Communication and Development Related Activities 

 The decision-makers in charge of policy should decentralise, democratise, and localise 

the communication and development sources, resources, and possibilities. 

 The decision-makers in charge of policy should implement progressive mechanisms for 

participatory communication, governance, and development at a variety of different 

levels. 

 The nation's decision-makers should decentralise the media in the country and put into 

action the suggestions made by the MacBride Commission. 

 In order to enable the empowerment of marginalised groups of society, decision-makers 

in government should adopt the Gandhian, Nehrvian, Ambedkar, and Lohia models of 

development, respectively. 

Consequences Inherent to Social Media Applications Related 

 Those in charge of formulating public policy ought to make certain that sufficient use of 

social media is used for all efforts to advance human life in its many facets. 
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 Decision-makers in government agencies should aim to maximise the use of social media 

platforms for activities that promote social networking and the growth of social capital. 

 Policymakers should encourage the productive use of social media in order to foster the 

growth of social networks, the accumulation of social capital, social transformation, and 

economic development in societal subgroups that are traditionally marginalised. 

Implications for Social Capital Development  

 The expansion of social networking should be pursued as a means to facilitate increased 

institutional trust and collaboration in the interest of social capital development. 

  The development of social networking should be prioritised in order to enable better 

inter- and trans-disciplinary collaboration, which is necessary for the growth of social 

capital. 

 The development of social networking should be accomplished in order to encourage 

community readiness, involvement, and action for the purpose of social capital 

development. 

 The development of social networking should be prioritised in order to guarantee 

consistent collaboration between governmental institutions, corporate houses, and non-

governmental organisations for the purpose of social capital formation. 

 The growth of social networking should be prioritised to guarantee chances for 

innovation, entrepreneurialism, and leadership are maximised for the creation of social 

capital. 

 The growth of social networking should be pursued in order to foster social 

entrepreneurship and system dynamics for the purpose of social capital development. 

 The development of social networking should be finished in order to make way for a new 

paradigm shift in social capital development. 

Associated Consequences of Empowering Previously Under represented Groups 

 Intervention from social media platforms is essential in order to raise a higher level of 

awareness regarding preventative, positive, and promotional measures among the 

excluded groups. 

 Intervention through social media is necessary if suitable means of organised activity at 

various levels are to be obtained for the purpose of empowering neglected parts of 

society. 

 The intervention of social media is essential for the development of life skills and 

managerial competence among the more marginalised parts of society. 

 The intervention of social media is absolutely necessary for the advancement of output 

and productivity among underrepresented groups in a variety of spheres of life. 

  The marginalised elements of society need the intervention of social media in order to 

achieve social justice, economic equality, political engagement, and cultural reform. 

 Intervention from social media platforms is required in order to enable the adoption of 

best practises and the emulation of success stories in order to empower those who are 

disenfranchised. 

SUGGESTING FOR FUTURE RESEARCH 

1. Analyze the patterns of social media usage among marginalized groups in India and how 

it contributes to the development of social capital. 

2. Examine the role of social media in creating awareness and mobilizing marginalized 

communities towards collective action for social change. 

3. Investigate the impact of social media usage on the social and economic empowerment 

of marginalized groups, such as through access to information, resources, and 

opportunities. 

4. Identify the barriers and challenges faced by marginalized communities in utilizing 

social media for social capital development and explore strategies to overcome them. 

5. Compare the impact of social media usage on social capital development between urban 

and rural marginalized communities in India. 

6. Analyze the impact of social media algorithms and platforms on the representation and 

visibility of marginalized voices and perspectives. 
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7. Examine the role of social media influencers and celebrities in promoting social capital 

development among marginalized communities in India. 

8. Investigate the potential of social media as a tool for cross-caste and cross-community 

dialogue and collaboration towards social capital development. 

CONCLUSION 

In conclusion, social media has opened up new avenues for marginalized communities in 

Indian society to connect with each other, share their stories, and build social capital. It has 

enabled them to access resources and opportunities that were previously unavailable to them. 

However, it is important to recognize that social media can also perpetuate stereotypes and 

discrimination, and not all marginalized communities have equal access to these platforms. 

Therefore, it is crucial to use social media in a responsible and inclusive manner to ensure 

that it continues to be a powerful tool for building social capital and promoting social justice. 
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