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Abstract
As a reliable and accessible platform through which health related information can be passed,
print media has a significant and enduring contribution towards public health outcomes with
roles of being a medium through which important health matters can be communicated to its
target, raise awareness as well as campaign for healthier communities. Print media is an
efficient source of dissemination of important health messages to diverse population
including those in remote areas or rural areas with limited access to digital media and other
forms of modern means of communication. It informs the public on health topics that are
critical, for instance, on how to prevent disease, hygienic practices, balanced nutrition, mental
health, and benefits of vaccination programs, hence encouraging healthier and more healthy
lifestyles. Print media, as a trusted source of information for many, particularly older
demographics and underserved communities, serves to simplify complicated medical and
scientific concepts to improve public understanding and understanding of and trust in health
initiatives. In addition, as an advocacy role, it reveals critical health challenges in the
community, through putting a spotlight on those disparities, swaying policies around health,
and holding institutions responsible for providing better health outcomes. Print media
campaigns are run based on targeted campaigns that aim to reduce the stigma of mental
health, encourage people to take their health check-ups regularly, and aim to prevent chronic
diseases. With the exception of low entry barriers, convincing evidence that print media can
drive public health outcomes is contingent on accurate, ethically reported, high quality
content with the ability to erode public trust, and consequently undermine a health initiative
with misinformation or sensationalism.
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