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Abstract
In the rapidly evolving digital marketplace, storytelling has emerged as an important strategy in
content marketing for creating meaningful connections between brands and consumers. This study
examines how storytelling influences consumer engagement and contributes to the development
of brand loyalty. Unlike conventional promotional communication, storytelling presents brand-
related information through narratives that can communicate values, experiences, emotions, and
identity in an accessible and memorable manner. The research focuses on key storytelling
elements, including authenticity, emotional appeal, relatability, narrative quality, consistency, and
relevance, and examines their relationship with consumer responses. Consumer engagement is
considered through dimensions such as attention, interaction, participation, sharing, and emotional
involvement, while brand loyalty is examined through repeat purchase intentions, preference, trust,
advocacy, and willingness to maintain a relationship with a brand. The proposed study may employ
a structured questionnaire and survey-based research design to collect primary data from
consumers who interact with branded content through digital and social media platforms.
Statistical analysis can be used to examine relationships between storytelling characteristics,
consumer engagement, and brand loyalty. The study is expected to provide insights into how
effectively designed narratives can strengthen consumer-brand relationships and encourage
sustained interaction. It also highlights the importance of authentic and consumer-relevant
storytelling in developing long-term marketing communication strategies. The findings may assist
marketers in designing content that not only communicates product information but also creates
meaningful consumer experiences and strengthens brand relationships.
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